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Abstract 

Appreciation of the overall performance of organizations cannot distinguish nor ignore the economic 

and social achievements. Performance is not an objective measure, an attribute of a phenomenon 

measured independently of observer, but is built by actors in relation to the type of activity and the 

targets. This paper discusses the concept of corporate social responsibility and analyses the 

correlations between the managerial politics of organization and the social responsibility practice. 

Several perceptions regarding the evolutions of social responsibility are critically analyzed. 

 

Keywords: Management, organization, corporate social responsibility, performance. 

 

References: 

 

[1] S. A. Aarronson, J. T. Reevers, Corporate Responsibility in the Global Village: the Role of public 

Policy, National Policy Association, USA, 2002. 

[2] E. Redman, The Models of CSR, The Roosevelt Institution, 2006. 

[3] Business in the Community – www.bitc.org.uk. 

[4] CSR Romania – www.csr.romania.ro.

 




